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Policies 

Practices 

Recruitment 

Research 

Operations 

Structure 

Delivery & 

Focus 
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framework 
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Ģķ 



What busines s & Why I am in BRAND VISION | PASSION 

what is my standpoint  & how to conduct it  

How should I present it myself visually  

How should present myself behaviorally  COMPETENCY & CULTURE 

How should I tell the market about the presence  

How should I grow my equity  BRAND EXTENSION 

What is my compellin g & true value  

POSITIONING & ATTRIBUTES 

PERSONALITY | IDENTITY 

BRAND AWARENESS 

How shou ld I make them choose me  BRAND PREFERENCE 

How shou ld I make them trust in whatever I do  LOYALTY | EQUITY 

BRAND PROMISE 

THE brandbe ingÊ  PROCESS 
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